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rdagi talab va taklifning

shakillanishi, marketing mixni tashkil etish tushunchalar

haqida nuqtai nazar.

Students,views on the concepts of marketing, the formation of

market demand and supply, and the organization of the

Fanni o'qitishdan maqsad
Course obiectives

Marketing va

evolyutsiyasi.
(rej alashtirish,,

nazoral qilish),

tastt itottting asosiy masalalari: marketing

menejment ,maktablari, sotish kanallari

tashkil etish, yetakchilik, muvofiqlashtiruvchi.

miqdoriy maktsifatni taminlashda (qaror qabul

Fanning mazmuni
Course content



, motivatsiYa,

-- ^,.1-^+:^,.

The main issues of marketing and orgafirzaron: marketing

evolution, management schools' sales channels (planning'

organlzation, leadership, coordination' control)' quantitative

quality assurance (dlcision-making methods)' behavior'

school (communicution, motivation' leadership' human

resources), future, managemenl

Asosiy adabiYotlar:
1.Z.T.Ga|bnazarov,X.T'Buriyev.Qurilishdamarketing.

Darslik. Toshkent' 2021 Y'

2. Ikramov il; tbduxalilova L'T'' Nabiyeva ly
Marketing taOqiqottari' O'quu qo'llanma' -T': TDIU' 2011' -

145 b.

Qo'shimcha
3. G'ulo imov G''M arketing ilmiY

tadqiqot metodologi arslik' - T' DiU' 2017'-145b'

4. Salomov S' lr ngni boshq sh (darslik)' 2010'

5. iv..uu M', Kororx oiaVl' Maprerunf B crpolrreJlcrBe

M.: "KulrNHblft MI'IP", 2011'

Axborot manbalari:
1. lv\ArW.gOv.UZl

2. u,\,Vrv.D-!9!!:99r]49eJlZl

3. www.stat'uz;

5. http:/irwvw'marketingqgws'uZ

ro'vxati
Recommended Or Required

Reading

iloq\OorbdlsaYoziiadi)T*tF .ttlgan qo'shimcha

dastur komPonentlari
Recommended OPtional Program

k--=-ursoidrganishnati jalari

fan dasturi

Plete this course; theY will

bTo'yicha chuqur amaliY va

have in-dePth Practicai and

oladi' 1 1 -1 L':^1.i-- nrrinl: tion to business co4diqg!ryEggd;
isodiYotini

r r,. ' 1--

lffi:iT,'lJii::Tiiffl:il,T:Hi?;::';:lp'ni"e 
of democratic market refotms and economic

rtimentini



O'z fikr-mulohazava xulosalarini asosli tarzdaaniq bayon eta olish malakalariga ega

bo'ladilar.
will have the skills to ex their opinions and conclusions cltq4

Nazariy qism (ma'ruza
Eon fqrlzihioq nrrwidepi

mashg'ulotlari)
mavzular kiradi:

Resurslar
Related preparationNs

1 - adabiyot (I-bob)
I

Marketin g faninin g p redmeti m azm un i v a v azllalart'
Marketingl tushunchaii va uning paydo bo'lish tarixi haqidz

ma'lumotlar.

2.
ilrtetingtamoyittari,vazif alari,funksiyalarivaturlari.
I\rfodzerino wnqcalari vn no'llash usullari.

1,4-adabiyotlar

Bozor tadqiqotlari (sifat + miqdoriy) va marketing tahlili.
Argumentlar 

^ 
yaxshi' ifodalangan va bir qator dalillar bilan

*uirtiqly ishtab chiqilgan. Taklif etilgan kuchli va ishonchli

xulosalar

https : //www.nyu. edu/cont
ent/dam/nylr/ elobalPr gms

/doc uments/londorVacade
mic s/ Syllabi/S ample S Yl I a

bi/Svl London-MKTG-
UB900tL01 rhan.Pdf

3.

1,2, 5, - adabiyotlar
4.

Marketing faotiyatini axborot bilan taminlash'
Marketingda birlamchi va ikilamchi axborotlar. Axborot

almashinuvi

7-adabiyot (II bob), 3-

adabiyot (I bob)5.

Marketing muhiti.
Marketing tamoYillari,
ooonrfimenfini rrqn oi I a qh

marketing konsepsiyalari mahsulot

1,2,7 - adabiyotlar
6.

Strategik va taktik
Qt.ofacilz tro tqlrti],r n

rej alashtirish. Marketing nazoratr.
ialrrnins farci.

2,7 - adabiyotlarBozor konyukturasini tadqiq etish va-nazorat qilish

Tovar vaxizmatlar uchun marketing rejasini ishlab chiqish.

8.

h va strategiYa.
mahsulotlami yetkazib berishdagi

yotda qo'llanilishi

https ://www.nyu. eoul cont

entldam/nvu/ globalPr em s

/do cuments/london/acade
mics/Syllabi/S ampleSYlla
bi/Syl-London MKTG-
UB9001L01 Khan.Pdf

1,3,4-adablyotlar
9.

Bozor segmentatsiyasi va xaridorlar turlari'
Bozor selmentatsiyasi haqida tushuncha. Segmentlarga ajratish

mezonlari. Maqsadli bozor segmentlarini tanlash va tovarni
L.^onrrlq in.rl qchi ch nnzifsivasi

3-4-adabiyotlar
10.

Tovar va tovar soiYosati.
Tovar haqida tushuncha. Iste'mol tovarlari tipologiyasi. Raqobat
-,o rnrrqmin. rennharhardoqhli qi ho'vicha tushuncha.

Narx va narx siYosati.
Narx tushunchasi va

shakllantirish va narx

Tovarlarning Yashash
o'zsaruvchanligi.

uning mohiyati. Narx siYosatini

darajasini hisoblash uslublari'
davri mobaynida narxlaming

I,5,7, - adabiyotlar
11

t2.
Raqobat va uning turlari.
Raqobat mazmuni. Raqobat turlari.
.ro .'-i hohnlqch rnezonlnti

Tovarning raqobat qobilYati 7-adabiyot (II bob)

Mahsulotni strategiyasi va brending.
Marketing strategiyasi va axloqning ahamiyatini

qilish.

muhokama13.



6, 8 - adabiyotlar
KommunikatsiYa siYosati.

mazmuni va masadlari.
va unda reklamaning

Kommunikatsiya siyossatining mohiyati,

Marketing kommunikatsiyasi kompleksi

1, 5,8 - adabiYotlarReklama va sotishni rag'batlantirish'
Reklama turlari. R"kla*a fuoliyatini tej alasht

Baholash jaraYoni

Baholash
Mashg'ulot turi
Activities
Darsga qatnashish
Attendance / Particition
LaboratoriYa ishi

lrnatiy ish (qo'shimcha vazifa)

Kurs ishi
Field work
tvta*s"s kurs amalyoti (ish joyida)

Soecial course internship (work Placement

Testlar
Ouizzes / studio crtics

Uyga vazifani baholash
Homework assignments

Ijodiy ish (taqdimot)
Presentations /ju
Loyiha ishi

Seminar
Seminar / works
Oraliq nazorat
Mid -Terms
Yakuniy nazorat
Final
O'zlashtirish ko' rsatgichi

of in - term studies

Yakuniy imtihon bahosi
of final examination

Jami
Total

ECTS taqsimoti
ECTS workload table

Umumiy yuklama
Totai workload

Davomiyligi'(soat)
Duration (hourTopshiriqlar

Activities
Mashs'ulot soati



LaboratoriYa ishi

Amatiy ish (qo'shimcha vazifa)

Kurs ishi
Field work
Mustaqil ta'lim (maslahat)
Studv hours out ofclass
Ma"sus kurs amalYoti (ish joYida)

Special course internshiP (work

Uyga vazifani baholash
Homework assi

Testlar / Viktorina
izzes lstudio critics

Loyiha ishi

Ijodiy ish (taqdimot)
Presentations / seminar

Oraliq na;zorat
Mid - terms (Examination
*Examination PreP. Duration

Yakuniy nazorat (nazorat va

nazor rtga taYYo rlanis h so ati)
Final (examination *examination

Jami yuklama
Total workload

Jami yuklama / 30 (soat)

Total workload / 30(h
Kredit

ECTS credit

Yo'q\ (bor bolsa Yoziladi)Qo'shimcha eslatmalar
Extra Notes

tomoni dan 202 5 -y rl uchun tas di ql angan xalqaro

300 talikka kiruvchi New York University

di'

Fan dastur Iqtisodiyot va boshqaruv fakultelning 2025-ytl

farmoyish bilin tuzulgan ishchi guruh tomonidan maqullangan'

dagi sonli

Kafedra mudiri:

Tuzuvchilar:

Jumanov Sh.N.

Saydirasulov A.Z.

Murodov R.T.


